This study indicates politicans campaigning at the local level of government should take radio political advertising into account in their quest for public ofTice. It seems quite apparent that 11 winning mayoral candidates in 1986 New Mexico mayoral elections paid attention to radio political advertising in their media mix.
3,p<.0l). Discussion
The question of what effect certain media variables might have on the outcome of local elections is an important research question. Students of communication theory should be concerned about such questions since the rise of the electronic journalism age over the past 25 years of national political races. But at the local level of campaigning, is radio political advertising elTective?
Although scores of studies have been completed on media effects at the state and national level, few studies have focused attention on individual variables or sets of variables that have acceptable reliability in • Acculturation has been defined as an ethnic individual becoming acquainted with and adopting the "norms and values of salient reference groups."' What makes a reference group "salient"? Many studies assume that the mainstream culture is the salient one, and that, for example, Hispanics will acculturate to Anglo traditions. Yet this does not always happen. Ethnic differences in the United States, far from fading away in this century as some social theorists predicted, have endured and even increased.^ This study examines one important factor which may limit the salience of the host culture and incentives to acculturate to it and which may increase the salience of the ethnic culture -the concentration of ethnics in a community. We will test the following language and media hypotheses in this article, selected from a larger set that explored several other facets of acculturation. The greater the concentration of Hispanics in the respondent's community: (1) the more Hispanics will speak Spanish when talking with family or friends, (2) the more Spanish-language media Hispanics will use, (3) the more importance Hispanics will place on having a daily Spanishlanguage newspaper to read, (4) the more Hispanics will agree that all Texans should be able to speak Spanish, (5) the more Hispanics will agree that being able to speak Spanish is personally important to them, (6) the more Hispanics will favor bilingual grade school education and (7) the more Hispanics will prefer MexicanAmerican culture and customs, prefer associating with Mexican-Americans, and believe that Mexican-Americans are a lot different from other people. The same hypotheses will also be tested for Anglos in order to look for cross-acculturation effects.
Method
Data were collected via telephone interviews conducted by professional interviewers during the spring of 1984.' All interviewers were bilingual in Spanish and English, and the questionnaire included English and Spanish versions side-by-side on each page. The first two questions were designed to fmd out which language the respondent was most comfortable in using for the interview. Interviewers were encouraged to switch between languages as necessary for the respondent.' Census (1980) data were used to estimate the percentage of Hispanics in the respondent's community of residence (counties, standard metropolitan statistical areas, and the Houston standard consolidated statistical area). The boundaries of these communities were matched with those of the zip code areas, defmed according to the first three digits in the respondent's zip code.R esults Hypothesis tests were performed separately for Hispanics and Anglos* in order to look for acculturation effects on both groups. Table 1 • Kim. op. cU. Hispanics' Spanish-language media use remain statistically significant only for Spanish-language print media reading and radio listening. The greater the concentration of Hispanics in the community, the more Spanish-language print media and radio are used.
> We tetted theM hypothetei in
For Anglos, only the importance of having a daily Spanish-language newspaper to read was positively related to the concentration of Hispanics in the community, even with controls for demographics. The more Hispanics in the community, the more importance Anglos placed on having a daily Spanish-language newspaper to read.
Discussion
We have tested several hypotheses to investigate the relationship between the concentration of Hispanics in a community (as an indicator of reference group salience) with various communication indicators of acculturation.
Some of our hypotheses were supported. The concentration of Hispanics in the community was positively related with Hispanics' likelihood of speaking Spanish with family or friends, with Hispanics' Spanish-language print media reading and radio listening, and with Anglos' reported importance of having a Spanish-language daily newspaper to read.
Is this evidence that the size of an ethnic group can affect acculturation? Before we can answer this question, we must consider possible alternative explanations for the observed relationships. Being more likely to speak Spanish with friends when there is a large concentration of Hispanics in the community could be merely a function of having more Spanish-speakers available as friends But being more likely to speak Spanish with family when there are more Hispanics in your community may be better explained by a lessening of the need to conform to Anglo language norms at home -i.e., less perceived need to acculturate.
Differences in Hispanics' print media use between those who live in communities where the concentration of Hispanics is low and those where the concentratioa of Hispanics is high could be a function of the difference between quantity and/or quality of magazines and newspapers that are available in those cities. It is likely that more and better Spanish-language prim media are available in communities where there are more Hispanics. Differences in radio listening are more difficult to explain by differences in radio programming quality, however, since Spanishlanguage radio is more available than Spanish-language print media.
There is some indication that acculturation of both Hispanics and Anglos is influenced by the concentration of Hispanics in the community. In addition to some relationships between Hispanic concentration and communication behaviors, we have found that Hispanic concentration is related to some attitudes about the Spanish language. The greater the concentration of Hispanics in the community, the more personal importance both Anglos and Hispanics placed on speaking Spanish and the more importance Anglos placed on having a daily Spanish-language newspaper to read. This is probably a function of the need to interact with more Hispanics on a routine, daily basis. Adapting to the language of another reference group for pragmatic business or social reasons may be the first step in the acculturation process.
In summary, we have shown evidence that some indicators of acculturation may be affected by the concentration of Hispanics in the community. Not only do Hispanics appear more likely to exhibit certain Spanish-language communication behaviors when Hispanic concentration is high in their community, but Anglos also report more favorable attitudes toward the personal importance of speaking Spanish and toward the importance of having a daily Spanish-language newspaper. Future research on the salience of reference groups should examine not just the sheer numbers of Hispanics in comparison to other reference groups, but should also include other indicators of group salience, such as the ethnic group's power in the community, the group's cohesion, and whether it is gaining or losing members.
There should also be some attention given to the media content in these communities, content that may support or inhibit Hispanic and Anglo acculturation processes.
Puerto Rican Leaders' Views Of English-Language Media

By Pia Nicolinî
The relationship between the media and different ethnic and racial groups has recently received increasing scholarly attention. Wilson and Gutierrez' describe this growing concern and attribute it to the nonassimilation of certain ethnic groups, including Hispanics, Blacks and Asians. Wilson and Gutierrez assert that the population of nonassimilating groups is growing. Therefore, media scholars have a great interest in understanding these ethnic groups' perceptions and use of the mass media. The mass media are faced with a need to evaluate their handling of ethnic and racial groups for at least two reasons: (1) self-interest -to capture portions of a growing audience; and, (2) social responsibility -to help shape
